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Few auteurs„yes 
auteurs„have had a 
bigger impact on this 
decade than Tyler Perry. 

The 40-year-old multi-hyphen-
ate has turned himself into a 
brand. People know what to 
expect from Perry, and he•s 
earned their trust.

Perry started his career as 
a playwright whose family-
“ rst dramedies traveled the 
country to sold out houses. 
He broke big into the movies 
with 2005•s Diary of a Mad Black Woman. An adapta-
tion of his play of the same name, the “ lm features 
his signature character Madea, a wise-cracking, older 
African-American woman played by Perry himself. 
That audiences unfamiliar with his plays had been 
primed by the great drag stylings of Eddie Murphy 
helped the “ lm open with $21.9 million from only 
1,483 locations. That startling $14K per screen is 
when Hollywood sat up straight and took note. Perry 
has since released six other “ lms through Lionsgate: 
Madea•s Family Reunion, Why Did I Get Married?, 
Daddy•s Little Girls, The Family that Preys, Madea Goes 

to Jail and I Can Do Bad All by 
Myself.  (He•s their most consis-
tent draw since Saw•s Jigsaw.) 
While all of those projects 
have posted solid numbers at 
the box of“ ce, the ones that 
feature Madea have been the 
most successful. And his audi-
ence is growing: 2009•s Madea 
Goes to Jail is the reigning 
champ of Perry•s oeuvre with 
an impressive $90.5 million 
haul. At this point in his (still 
relatively short) career, if Perry 

wanted to “ lm an adaptation of the dictionary, Lion-
sgate would greenlight it just to stay on his good side. 
Lately, Perry has extended his reach beyond Madea. He 
popped up in Star Trek and joined Oprah Winfrey in 
lending his name and his support to the bleak indie 
drama Precious: Based on the Novel •PushŽ by Sapphire. 
Like Diary, Precious is proving to be a little “ lm with a 
big audience. Its “ rst weekend, it played to an astound-
ing $104K per screen„four times the drawing power 
of Transformers: Revenge of the Fallen. Perry knows his 
audience is out there. And Hollywood will spend the 
next decade playing catch-up. „PC

Use the Web!Ž has 
been this decade•s 
battle cry of consul-
tants, but the trick 

is no one knows how. Snakes 
on a Plane did it by accident. 
Eleven months before the 
“ lm•s August •06 release„
with months to go before 
marketing started„the IMDb 
page for the Samuel L. Jackson 
action ” ick was abuzz with 
commenters who had turned 
it into their own private 
party. The message boards 
were pages thick with jokesters inventing their own 
sequels: Snakes on a Train, Snakes in the Plains, Snakes 
on Dean Cain, Planes on a Snake and Snakes on a Plane 
17: The Snakeplane, described as, •A genius billionaire 
geneticist goes mad and becomes hellbent on purify-
ing the world by creating the Snakeplane, a biologi-
cally perfect organism that is so fast you won•t know 
whether to scream or to board the damn thing.Ž New 
Line wasn•t sure how to react. Was this buzz good or 
bad? They changed the name to Flight 121. The Web 
howled. New Line changed it back. Before New Line 

released their movie posters, 
fans had already made them, 
complete with Jackson bark-
ing, •I have had it with these 
motherf„king snakes on 
this motherfu„king plane!Ž 
That line wasn•t in the script, 
but New Line got it „their 
best move was to play along.  
They reshot the scene with 
Jackson mouthing off the 
catchphrase„the “ rst time 
in Hollywood that an Internet 
meme reshaped a movie that 
was already made. The only 

thing New Line couldn•t do was go back and shoot 
a movie that wouldn•t disappoint. After all, they•d 
intended to make a semi-serious thriller, but the Web 
was clamoring for an ironic blowout, and irony is 
impossible to fake. No movie before or since has had 
the fan-created hipster buzz of Snakes on a Plane and 
it can•t be studio-manufactured. But the Snakes on a 
Plane story shows the power of the Internet to turn 
a unassuming ” ick into a major talking point and, 
when the Web once again takes the bait, another stu-
dio could bag a box of“ ce trophy.  „AN
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