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Look! Up on the screen É
Fleischer Studios adapted a comic strip to the screen 
and reinvented the animated cartoon in the process

CLASSIC REVIEW BOXOFFICE Aug. 9, 1941

Superman Paramount (Technicolor) 11 mins.
Very good. Dave Fleischer and his Florida animators have rung the bell again. Su-
perman emerges on the screen with all the super-duper stuff that made him such a 
hit in the newspaper cartoon strip. There will be 12 of them. The chief appeal will 
be for children, although countless grownups also follow the newspaper serializa-
tion and should be attracted by a screen version. Overcoming effectively enough 
the human animation problem, this Þ rst number brings Superman into being from 
his planetary birthplace [and] shoots him to earth by rocket just before it blows up. 
He gets a job newspaper reporting. A mad scientist, who seems to be neglected, 
has a special sort of destructive ray which he wants to use. Hero advises the news-
papers. A girl reporter is sent. She falls into the scientistÕs clutches. The ray starts 
its destructive work. Superman gets there before great damage can be done. But 
how he does it!!

From Boxoffice . Aug. 16, 1941 > Miami„First of the series of Superman shorts to be made in Miami at the Max Fleischer studios, was screened for local 
Paramount managers last week. The “ rst •group of “ veŽ of the new features is also in for an important look-see from local executives. [Note: our reporter 
was there and “ led the following review]
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S Next to my own, Mickey Mouse is the most 
recognizable face in the world. At his most 

elementary level, Mickey Mouse is just a series of 
circles. As am I. If you can draw a circle, you can draw 
Mickey Mouse, and in the early days of animation 
most animated characters were talking circles with 
four-“ ngered hands (easier to animate four “ ngers 
than the full inventory).

One of the fundamental principles of animation 
is squash and stretch„the idea that squeezing and 
distorting these circles in a series of consecutive draw-
ings results in a close but exaggerated approximation 
of Newtonian laws. That•s what put the bounce in 
Felix the Cat•s step and why Mickey seemed to have 
weight, balance and heft as he moved and whistled 
in Steamboat Willie. That•s how cartoons looked, with 
some re“ nements along the way, until the Man of 
Steel illegally immigrated to our shores in the sum-
mer of 1938. 

Action Comics #1 appeared that June with a cover by 
23 year old Canadian artist Joe Shuster. As our entire 
planet knows, that cover featured writer Jerry Siegel 
and Shuster•s creation, Superman. Six months later 
the character began to appear in a daily newspaper 
strip and quickly reached an audience in the tens of 
millions.

Paramount Pictures bought the screen rights to 
the character with the intent of producing a series 
of animated shorts, but “ nding an animation studio 
with the skill and deft touch required to adapt the 
character and his world was a challenge: Superman 
couldn•t be a series of circles squashing and stretching 
as he bounced along. Paramount was after a realistic 

CLASSIC AD
BOXOFFICE, Oct. 10, 1940

pre-release promotion for the
upcoming Fleischer cartoons


